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Ot
Glossary
Pageviews

Pageviews is the total number of pages viewed. Repeated views of a single page are
counted.

Sessions

A session is the period time a user is actively engaged with the website. By default, a
session ends after 30 minutes of inactivity.

Users

Visitors who have come to the website. Total website users is the number of users who
have initiated at least one session during the date range selected.

Bounce Rate

The percentage of single-page sessions in which there was no interaction with the page.

Exit Percentage

Exit percentage indicates how often users exit from that page or set of pages.
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Ot
Glossary
Source/Medium

The source is the place users are before seeing your content, like a search engine or
another website. The medium describes how users arrived at your content.

Channel
Channels are the ways users access the website and are used to find the traffic medium.
Filters

Use filters to display data with specific criteria. Examples: Display only pages that have a
specific word in the title or only users who access the website using iPhones.

Dimensions
Dimensions are attributes of the data such as page, user type, device type, browser, etc.
Metrics

Metrics are quantitative measurements such as the number of users, sessions, etc.
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Glossary
Event

Events are user interactions with content that can be tracked independently from a web
page.

Event Category

A category given to a grouping of events that have a similar theme. Examples:
Documents, Settings, Outgoing (External) Links, etc.

Event Action

The user interaction the event explains or tracks. Examples: URL of the document
clicked, click of the button, URL of the external link, etc.
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Basic Functions
Date Range

In Google Analytics you can select a specific date range for your reports. The date range
can be any length of time you would like to gather your data from.

To change the date range:

1. Go to the upper right side of the report and select the down arrow next to the current
date range.

Pages @ B SAVE & EXPORT < SHARE o]
Aug 1,2018 - Aug 31,2018 ~
100.00% Pageviews

Explorer  Navigation Summary

2. Use the calendar or type
o~ W= in the desired date range.

50,000
W Aug1,2018- Aug 31,2018 ~
25,000 A(v N -
June 2018 July 2018 August 2018 » Date Range: |T.'|

“

SMTWTFS SMTWTFS SMTWTEFS
922 gz
- ’ ’ PN [ 2[:[4[s][¢]7] 123 4 IJuI1 2018 | | Jul 31,2018
rimary Dimension: Page Page Title  Other ~ $|4/5|6(7]8|9 u.n. S|6|7|8[9 10N ") Compare to: | :)
ny g ¢
= 10 11 12 13 14 15 10 [ EAREIERIEEIERAEE] 12 13 14 15 16 17 18
Secondary dimension + | Sort Type: | Defautt + Q| advanced [ @S| | 17 18 19 20 21 22 23 BIEZIEAEABEE 1o 20 21 22 23 24 25 Apply | dancel
- ws |y UniGuePageviews  Avg. Time onPage “ e o _—— 24 25 26 27 28 29 30 EJEAEN 2 27 28 29 30 31

936,272 705,515 00:02:39 466,005 44.17% 49.77% $0.00
of Total: 100,00 % of Total Avg for View % of Total Avg for View: Avg for View: % of Total

1/ & | 360,974 (38.55%) 254,833 (36.12%) 00:03:48 | 239,303 (51.35%) 41.58% 49.96% = $0.00 (000%)

Learn More: https://support.google.com/analytics/answer/1010052?hl=en
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Basic Functions

Dimensions

Use dimensions to filter between different types of data. There are two types of
dimensions; primary and secondary.

Primary
The first type of data displayed within a given report. Examples: page URLS or page titles.

Secondary

Add a secondary dimension to display extra data within a given report. Examples: page
URLs and page titles.
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Basic Functions
Dimensions

To add a secondary dimension:

1. Click the down arrow on the button “secondary dimension” located above the report
table.

Pages © B SaE 4, EXPORT < SHARE | (&) INSIGHTS

Aug 1,2018 - Aug 31,2018 ~
All Users + Add Segment 9 9
100.00% Pageviews

Explorer Navigation Summary

Pageviews v VS. Selectametric Y

g e[ ee | 2. Select the desired dimension.

® Pageviews

50,000
Pageviews ¥
25,000 ‘
7
® Pageviev Next Page Path )
Aug 8 Aug 15 Aug 22 Aug 29
ug g . 9 ug 50.000 Page Depth ®
Primary Dimension: Page Page Title  Other ~ ._\ Page path level 1 @ _\
Ser(Type; Default + Q] advanced [ | @ [T [ %[5 Page path level 2 ®
- e , Unique Pageviews  Avg. Time on Page . oo Page Value 25,000 Page path level 3 @ |:
Page path level 4
936,272 705,515 00:02:39 466,005 4417% 49.77% $0.00 ”—®
o Tﬂ‘nisggg,gﬁaz\ 100.00% i7oosl;as‘w 00: a/;vggcr'o\ggflx 100.00¢ \,(‘jfjgg;\;‘] uﬁw\:rﬁlo\g;\: 49“7‘13 v%\gg\” 0.00° »,D:TsToc;\:)‘\ - | Plg. Title 0 —
ol .y @ 360974 (30.55%) | 254833 (3612 00:03:48 | 239,303 (5135%) 41.58% 49.96% | $0.00 (0.00%) Previous Page Path (D
Primary Dimensi (7 pjsplay as alphabetical list

Secondary dimension ¥ = Sort Type: | Defaulf
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Basic Functions
Dimensions

3. Apply the secondary dimension to the report.

Aug 1,2018 - Aug 31,2018 ~
All Users + Add Segment 9 9
100.00% Pageviews

Explorer Navigation Summary

Pageviews v |VS. Selectametric

R
o

Day Week Month

® Pageviews

50,000

25,000

Aug 8 Aug 15 Aug 22 Aug 29
Primary Dimension: Page Page Title  Other ~

Secondary dimension: Page Title v | Sort Type: | Default ~ Q  advanced HH @ |Z k| T

- i s | Unique Pageviews ::ﬂmnm BounceRate ]

936,272 705,515 00:02:39 466,005 44.17% 49.77%

% of Total: 100.00 % of Total Avg for View %of Total: | AvgforView: | Avgfor View
(936,272) | 100.00% (705,515) 00:02:39 | 100.00% (466,005) 4417% 49.77%
(0.00%) (0.00%) (0.00%)
- CT.GOV-C ticut's Official State
1 OVConnectiouts OTCIISIIE 360,819 (30.54%) 254717 (36.10%) 000348 239189 (3133  4157%  49.95%
Website
2. /Services/Jobs-and-Employment @ = CT.gov: Jobs and Employment 34,047 (3.64%) 28,795 (408%) 00:02:44 20,041 (430%) 14.72% 59.70%

Learn More: https://support.google.com/analytics/answer/1033861?hl=en
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Ot
Basic Functions

Filters

Use filters to display data with specific criteria. Examples: Display only pages that have a
specific word in the title or only users who access the website using iPhones. You can
add multiple levels of filters depending on the data you would like to view. You can also

apply these filters onto different types of dimensions.

To add filters to the data:
1. Click on “Advanced” button next to the search bar located above the report table.

Pages 9 B savE 4, EXPORT < SHARE & INSIGHTS

O All Users + Add Segment
100.00% Pageviews

Aug 1,2018 - Aug 31,2018 ~

Explorer = Navigation Summary

Pageviews v |VS. Selectametric Day Week Month 24 <%
® Pageviews
50,000
W
Aug 8 Aug 15 A2  Aug29
ry Dimen age
?Iadvancedl H O = =
Page Pageviews + Unique Pageviews | Avg. Time on Page Entrances Bounce Rate % Exit Page Value
936,272 705,515 00:02:39 466,005 44.17% 49.77% $0.00
of Total: 100.00 of Total Avg for View of Total Avg for View Avg for View of Total
O 1./ & | 360,974 (38.55%) | 254,833 (36.12%) 00:03:48 = 239,303 (51.35%) 41.58% 49.96%  $0.00 (000%)

10 of 41

Introduction to Google Analytics



Basic Functions
Filters

2. Select if you want to “include” or “exclude” certain criteria.

Include

Exclude and

3. Select the dimension you want to use as the basis for the

criteria.
| | 4. Select how you want the criteria to filter; “Exactly

| matching” “Begins with”, “Ends with”, “Contains” or

® Pageviev Next Page Path ) " . ) ; )
coow | | PageDepth © Matching RegExp” (this describes a pattern).
° Page path level 1 @
Page path level 2 @ -\
25,000 Page path level 3 @ ( - — I ’
Page path level 4 @
I | Exactly matching
[ Previous PagePath @) Matching RegExp
Primary Dimensi ) pisplay as alphabetical list Begins With
Secondary dimension ¥  Sort Type: = Default Ends With
Containing
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Basic Functions
Filters

5. Enter the text you want the filter to use under the conditions you expressed.

Include ~ | Ends with = Transportation
and
| + Add a dimension or metric ~ |
EX
4 Recommended
~ Commonly used Aug 8
P age @
Add as many conditions as you need pri M’P:, , N
to filter out any data you do not » Dimensions P
want included or to narrow down " Commonly used
. More dimensions
the data you do want included. ) Site Usage [
(") Display as alphabetical list

+ Add a dimension or metric ~

Learn More:
https://support.google.com/analytics/answer/1034832?hl=en&ref topic=1034830
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O
Audience Reports
About

The audience reports give more information about your users to help you understand
more about who is coming to your website.

Includes

The audience reports include information such as:

* The user’s general geographical location

* Type of device used to access the website*

* Internet browser*

* Computer operating system*

* Isthe user new to the website or have they visited before*

* Internet service provider or network used to access the website

* The user’s general age and gender (calculated based on the user’s computer cookies)

*Covered in this presentation
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Connecticut
Interactive

Audience Reports

New versus Returning Users

New users are determined as first-time users to the website within the selected date
range. Returning users are determined as users who have had more than one session
during the selected date range.

Note: A user can be categorized as a "new user” between August 1-25; however, can
then be categorized as a returning user between August 1-30 if their second session was
between August 26-30.
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Connecticut
Interactive

AnNIC Company

Audience Reports
New versus Returning Users

All account:

..l Analytics All We

To view the new vs returning user report, use the
left side navigation menu and go to:

Q Search reports and help

© reaLTive Audience —> Behavior —> New vs Returning

[ 3
a AUDIENCE
) 4l o
Users ¥ ' VS. Selectametric Day Week =Month ~ )
Overview
® Users
Active Users 20000
Lifetime Value 5™
Cohort Analysis BETA 10,000
Audiences "™
User Explorer . Aug 8 Aug 15 Aug 22 Aug 29

> Demographics Primary Dimension: User Type

» Interests Secondary dimension ¥ | Sort Type: | Default ~ ayvarces ‘@ e

> Geo Acquisition Behavior Conversions Goal 1: TakeTour
v Behavior User Type r— TakeTour TakeTour
s _ BounceRate ' Avg.Session (Goal 1 (Goal 1 TakeTour (Goal
New vs Returning usees REpUseH Sessions Duration Conversion  Completions) 1 value)
Rate)
Frequency & Recency
287,350 220,008 469,674 4417% 1.99 00:02:41 0.00% 0 $0.00
Engagement % of Total: 100.00% % of Total %of Total: | AvgforView: | Avgfor |  Avgfor View Avg for % of Total % of Total
(287,350) | 100.00% (220,008) | 100.00% (469,674) 44.17% View 00:02:41 | View: 0.00% 0.00% (0) | 0.00% ($0.00)
0.00% 99 0.00% 0.00%
»  Technology (0.00%) (o.(;o%) (©.00%) (0.00%)
> Mobile ()| 1. New Visitor 222,280 (71.06%) | 220,008(100.00%) = 220,008 (4684%) 46.12% 1.98 00:01:27 0.00% 0 (000%) $0.00 (0.00%)
* < (| 2. Returning Visitor 90,509 (28.94%) 0 (000%) 249,666 (5316%) 42.45% 2,01 00:03:46 0.00% 0 (000%) $0.00 (0.00%)
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Connecticut
Interactive

Audience Reports
Device Type and Device Listing

Google Analytics uses three categories to distinguish between devices that are being
used to access the website:

1. Desktop
2. Mobile
3. Tablet

Google Analytics can also understand which mobile or tablet device is being used to
access the website; such as iPhone, iPad, Samsung Galaxy, etc.
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Interactive

AnNIC Company

I Connecticut

Audience Reports
Device Type

gl Analytis | e To view the device type report, use the left side
navigation menu and go to:

Q Search reports and help

. Audience —> Mobile —> Overview

Audiences "
User Explorer

> Demographics

Users ¥ |VS. Selectametric Day Week Month &4 o%
> Interests ® Users
sel
>  Geo 20,000
> Behavior
10,000
» Technology
v Mobile
Aug 8 Aug 15 Aug 22 Aug 29
Overview -
R Primary Dimension: Device Category
Devices
Secondary dimension ~ | Sort Type: | Default ~ Q| advanced |E| @ T | 7|
»  Custom
Acquisition Behavior Conversions Goal 1: TakeTour +
>  Benchmarking
Device Category Pages / TakeTour TakeTour
Users Flow Bounce Rate sg:sion Avg. Session (Goal 1 (Goal 1 ‘TakeTour (Goal
Users ¥ NewUsers Sessions - et e 1 Value)
Rate)
> ACQUISITION
287,350 220,008 469,674 44.17% 1.99 00:02:41 0.00% 0 $0.00
% of Total: 100.00% % of Total %of Total: | Avgfor View: | Avg for Avg for View. Avg for % of Total % of Total
E BEHAVIOR (287,350) | 100.00% (220,008) | 100.00% (469,674) 44.17% View: 00:02:41 | View: 0.00% 0.00% (0) 0.00% ($0.00)
(0.00%) 1.99 (0.00%) (0.00%)
(0.00%)
M CONVERSIONS 1. desktop 170,097 (59.75%) 127,573 (57.00%) 317,333 (67.56%) 274% 203 00:03:17 000% 0 (000%) $0.00 (0.00%)
a 2. mobile 98,576 (34.63%) 79,589 (36.18%) 129,206 (27.51%) 47.91% 1.93 00:01:17 0.00% 0 (0.00%  $0.00 (0.00%)
<
3. tablet 16,013 (5.62%) 12,846 (584%) 23,135 (4.93%) 42.89% 1.89 00:02:14 0.00% 0 (0.00% | $0.00 (0.00%)
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Connecticut
Interactive

AnNIC Company

Audience Reports
Device Listing

T To view the device listing report, use the left side
Al Analytics Al wet .
navigation menu and go to:

Q Search reports and help

Audience —> Mobile —> Devices

Audiences "

User Explorer

»  Demographics Users v | VS. Selectametric Day Week Month 24 %
> Interests ® Users
> Geo 10,000
>  Behavior
5,000

» Technology

v Mobile
Aug 8 Aug 15 Aug 22 Aug 29
Overview
Primary Dimension: Mobile Device Info ~ Mobile Device Branding ~ Service Provider  Mobile Input Selector  Operating System  Other
Devices
Secondary dimension ~ | Sort Type: | Default ~ Q advanced [B| @ T[T
> Custom
Acquisition Behavior Conversions  Goal 1: TakeTour ~
»  Benchmarking
Mabile Devics Info Pages / TakeTour (Goal ~ TakeTour (Goal
B Rat Avg. Sessi TakeTc (Goal
Users Flow s O e sesiens T Sl A NG oompeiony et G
Rate)
ACQUISITION 01
> Q 114,883 92,435 152,341 47.15% 1.92 00:01:26 0.00% 0 $0.00
% of Total. % of Total. % of Total Avg for View: Avg for Avg for View: Avg for View: % of Total; % of Total
39.98% (287,350) 42.01% (220,008) 32.44% (469,674) 44.17% View: 00:02:41 0.00% (0.00%) 0.00% (0) 0.00% ($0.00)
E BEHAVIOR (6.75%) 1.99 (-46.66%)
(-3.56%)
" 1. AppleiPh 60,720 (52.78%) 48,418 (5238%) 78,254 (5137% 48.42% 1.82 00:01:09 0.00% 0 (0.00%) | $0.00 (0.00%
[ CONVERSIONS pple iPhone 720 (52.78%) | 48418 (5238%) 78,254 (5137%) (0.00%) | $0.00 (0.00%)
" 2. AppleiPad 10,382 (9.02%) 8431 (912%) 13570 (891%) 41.54% 179 00:01:42 0.00% 0 (0.00%) | $0.00 (0.00%)
* < "1 3. Microsoft Windows RT Tablet 2527 (220%) | 1,828 (1.98%) | 5414 (355%) 46.45% 1.99 00:03:38 0.00% 0 (0.00%) | $0.00 (0.00%)
m A Qameciina QM-RARNI | Ralavy QR 2 A14 (7 100 1RRR Mm% | 2941 1200 AR Q7% 212 nnN1-1A nnne. N innnoy QN NN /nnne
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Connecticut
Interactive

Audience Reports
Browser and Operating System

Google Analytics is able to gather data on what browser and operating system is being
used to access the website.

Examples of browsers can include: Internet Explorer, Chrome, Safari, Firefox, Opera, etc.

Examples of operating systems can include: Windows, iOS, Macintosh (Mac), Linux, etc.

Introduction to Google Analytics 19 of 41



Connecticut
Interactive

Audience Reports
Browser and Operating System

To view the browser and operating system report,

Analvti All accounts . . .
al Analytics Al wel use the left side navigation menu and go to:

Q Search reports and help

Audience —> Technology —> Browser & OS

C)

REAL-TIME

o AUDIENCE

Users v | VS. Selectametric Day Week Month 24 %

Overview
® Users

Active Users 20,000

Use
Lifetime Value ®™
Cohort Analysis "™ 1000 d Imensions
Audi NEw i
udiences Aug 8 Aug 15 Aug 22 Aug 29 to V I eW

User Explorer

. Primary Dimension: Browser Operating System  Screen Resolution ~ Screen Colors ~ Flash Version ~ Other ~ re S u | ts by
> Demographics
Secondary dimension ¥ Sort Type: | Default ¥ Q | advanced | \ @ | = | % b
> Interests rOWS e r,
Acquisition Behavior Conversions Goal 1: TakeTour ~ .
> oo operating
Browser Paassy TakeTour TakeTour
»  Behavior o . BounceRate  (oo° | Avg. Session (Goal 1 (Goal 1 TakeTour (Goal
Users New Users Sessions Duration Conversion  Completions) 1 value) Sy St e m
Rate) ?
v Technology
Bronaenslos 287,350 220,008 469,674 4417% 1.99 00:02:41 0.00% 0 $0.00 screen
% of Total: 100.00% % of Total % of Total: | Avg for View: Avg for Avg for View: | Avg for View: % of Total % of Total
N k (287,350) 100.00% 100.00% (469,674) 44.17% View: 00:02:41 0.00% 0.00% (0) 0.00% ($0.00) -
etworl (220,008) (0.00%) 199 (0.00%) (0.00%) I t
resolution,
o el 1. Ch 08,768 87,055 50,113 42.88% 2.09 00:02:06 0.00% 0 $0.00
. rome 108, (38.30%) | (39.57%) 150,113 (31.96%) : X :02: . (0.00%) X (0.00%) a n d m O re
.
>
Custom 2. Safari 78,534 (27.66%) 61993 (2813%) 101360 (21 58%) 45.94% 1.83 00:01:18 000% 0 (000% $0.00 (0.00%)
* (| 3. Internet Explorer 51,817 (18.25%) 33,638 (1529%) 156,960 (3342%) 44.94% 196 00:04:11 0.00% | 0 (000% | $0.00 (0.00%)
<
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Connecticut
Interactive

Acquisition Reports
About

The acquisition reports give more information about how users come to the website.

Includes

The acquisition reports include information such as:

 How the user got to the website (via direct, search, referral, social media, or other)*
* Which search engines are the top used to access the website*

* What other websites are being used to access the website (referrals)*

* What social media platforms are the top used to access the website*

* If used, what email or search campaigns and advertisements are being used to access
the website

*Covered in this presentation
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Connecticut
Interactive

Acquisition Reports
Channel Type: Direct

Direct users are defined as users that typed the URL directly into their browser, or who
had the website bookmarked.

All accounts

ol Analytics a1l wet To view a list of all channel types, use the left side

navigation menu and go to:

Q Search reports and help

LI Acquisition —> All Traffic —=> Channels

BT CUSTOMIZATION

Reports

Users v VS. Selectametric Day Week Month d l.l
(© ReALTIME ® Users
20,000
[
a~ AUDIENCE
10,000
e ACQUISITION
Aug 8 Aug 15 Aug 22 Aug 29
Overview
Primary Dimension: Default Channel Grouping ~ Source / Medium ~ Source  Medium  Other ~
v —
All Traffic Secondary dimension | Sort Type: | Default + [T aenced (B[ @[T [ =]
Channels
Acquisition Behavior Conversions  Goal 1: TakeTour ~
jlicemaps Defaut Channel Grouping pages, TakeTour | TakeTour
. . Bounce Rate s;sm Avg. Session (Goal 1 (Goal 1 TakeTour (Goal
Source/Medium Users New Users Sessions e Conversion  Completions) 1 value)
Rate)
Referrals
287,350 220,008 469,674 44.17% 1.99 00:02:41 0.00% 0 $0.00
% of Total: 100.00% % of Total: % of Total: Avg for View: Avg for Avg for View: Avg for % of Total. % of Total:
> Google Ads (287350) | 100.00% (220,008) | 100.00% (469,674) 2417% View: 00:02:41 | View: 0.00% 0.00% (0) 0.00% ($0.00)
(0.00%) 1.99 (0.00%) (0.00%)
(0.00%)
»  Search Console
1. Direct 163,732 (s6.44%) | 134,547 (6116%) 273,047 (55.14%) 48.00% 2.00 00:02:57 0.00% 0 (000%) $0.00 (0.00%)
> Social
2. Organic Search 109,726 (37.82%) 73921 (3360%) 170,598 (3632%) 37.34% 1.99 00:02:20 0.00% 0 (0.00%)  $0.00 (0.00%)
3. Referral 12715 (a38%) 8417 (383%) 21423 (456%) 43.58% 1.99 00:02:19 0.00% 0 (0.00%) $0.00 (0.00%)
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Connecticut
Interactive

Acquisition Reports
Channel Type: Search

Search refers to any user who accessed the website via a search engine such as Google,
Bing, or Yahoo. These are categorized as “organic” or non-paid searches.

l All accounts
ol

Analyti : i isti
e T AIE To view the search engine listing report, use the

Q. searchreporisand e left side navigation menu and go to:

(© ReAL-TIME

Acquisition —> All Traffic —> Source/Medium ->
Filter for “organic”

Active Users

Y
Lifetime Value BE™ Users = | V5. Selectametric Day Week Month <24 %

.o BETA ® Users
Cohort Analysis
10,000

Audiences "
5,000
User Explorer

> Demographics

Aug8 Aug 15 Aug 22 Aug 29

> Interests
Primary Dimension: Source /Medium ~ Source  Medium  Keyword  Other ~

>  Geo Secondary dimension ~ | Sort Type: | Default + organic Q| advanced [EB| @[ (2] & [m

»  Behavior Acquisition Behavior Conversions  Goal 1: TakeTour ~
Source / Medium TakeTour TakeTour (Goal
v
Technology o 3 Bounce Rate :-3;1«:./‘ Avg. Sessi (Goal 1 1 TakeTour (Goal
Users New Users Sessions Duration Conversion Completions) 1 Value)
Browser & 0S Rate)
Netror 109,726 73,921 170,598 37.34% 1.99 00:02:20 0.00% 0 $0.00
etworl % of Total: % of Total: % of Total: 36.32% | Avg for View: Avg for Avg for View: Avg for View: % of Total: % of Total:
38.19% (287,350) | 33.60% (220,008) (469,674) 4417% View: 00:02:41 0.00% 0.00% (0) 0.00% ($0.00)
" (15.46%) 199 13.04%) (0.00%
» Mobile 5 | oses 5 ) (0.00%)
» Custom (1 1. google / organic 93,795 (85.04%) 64,623 (57.42%) 138,344 (2100%) 37.60% 1.96 00:02:00 000% 0 (000w $0.00 (0.00%)
7] 2. bing/ organic 10,946 (10.03%) 6400 (366%) 25765 (1510%) 37.76% 212 00:04:03 000% 0 (000%) $0.00 (0.00%)
# < 7] 3. yahoo/ organic 4162 (381%) | 2719 (368% | 6175 (3.62%) 30.41% 2.21 00:02:24 000% 0 (000%) $0.00 (0.00%)
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Connecticut
Interactive

Acquisition Reports
Channel Type: Referral

Referrals are defined as websites that have links in which the user clicks to access your
website. Referrals are a source type.

A | t All accounts . . . .
ol Anlytics Al wet To view the referral listing report, use the left side

Q_  search reports and help naVigation menu and go to:

oo Acquisition —> All Traffic —> Referrals

B CUSTOMIZATION

Reports

Users v | VS. Selectametric *

Day Week Month 24 %

(© ReALTIME

® Users
1,500
°
S AUDIENCE
750
> ACQUISITION
i Aug 8 Aug 15 Aug 22 Aug 29
Overview >
v Al Traffic Primary Dimension: Source Landing Page  Other =
Secondary dimension v | Sort Type: | Default + Q | advanced |HH| @ | T | E| = |81
Channels
Acquisition Behavior Conversions  Goal 1: TakeTour ~
Treemaps s
ource
. a . Bounce Rate :::::‘ Avg. Session T"::‘;“’:'."(‘?::” :’:;::I';(I::; TakeTour (Goal
Source/Medium Usse hsxlzers Ssssions Duration = 1 Value)
Referrals 16,429 11,499 25,831 48.58% 1.92 00:02:05 0.00% 0 $0.00
% of Total % of Total % of Total: | Avg for View: Avg for Avg for View: Avg for View % of Total % of Total
> Google Ads 5.72% (287,350) | 5.23% (220,008) | 5.50% (469,674) 4417% | View:1.99 000241 0.00% (0.00%) 0.00% (0) 0.00% ($0.00)
(10.00%) (-3.79%) (-22.46%)
> Search Console = 1. mfacebook.com 2,425 (14.48%) 2,106 (1831%) | 2,546 (0.86%) 78.87% 1.40 00:00:25 0.00% 0 (0oo%) | $0.00 (0.00%)
»  Social 2. ewwdcf.state.ctus 958 (572%) 661 (575%) 1980 (7.67%) 12.22% 1.83 00:02:29 0.00% 0 (000%) | $0.00 (0.00%)
T 3. ctdolstate.ctus 603 (360%) 321 (279%) 1238 (470%) 42.00% 229 00:02:17 0.00% 0 (0.00%) | $0.00 (0.00%)
* < O 4 teo 530 (317%) | 857 (310%) | 735 (285%) 67.35% 195 00:01:34 0.00% 0 (000%) | $0.00 (0.00%)
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Connecticut
Interactive

Acquisition Reports
Channel Type: Social (Media)

Social Media is defined as a referral from a social media platform such as Facebook,
Twitter, YouTube, Instagram, etc.

Anal t' All account . . . . 4
Al Analytics  Aliwe To view the social media platform listing report,

Q. saarhreporssnd o use the left side navigation menu and go to:

oo Acquisition —> Social —> Network Referrals

[ ||
+ CUSTOMIZATION
Reports Day Week Month

® REAL-TIME ® Sessions via Social Referral

; AUDIENCE NVJ\M-/
400
> ACQUISITION
Aug 8 Aug 15 Aug 29
S

zzzzz

Overview
oooooo

> All Traffic
> Google Ads 15,000
Aug 8 Aug 15 Aug 22

> Search Console

AAAAA

v Social
. I Networ
Overview
]711 advanced || @ T | % |
Network Referrals
lllllllll rk Sessions ¥ Pageviews Avg. Session Duration Pages / Session
Landing Pages 1. Facebook 3,544 (80.40%) 5,160 (75.53%) 00:00:42 1.46
Conversions 2. Twitter 760 (17.24%) 1,506 (22.04%) 00:01:53 1.98
3. reddit 30 (0.68%) 33 (0.48%) 00:00:10 1.10
* < 4. Linkedin 28 (0.64%) 57 (083%) 00:00:30 204
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Behavior Reports
About

The behavior reports give more information about how your users interact with the
website.

Includes

The behavior reports include information such as:

* Top website pages™

* Top pages used to enter the website (landing pages)*
* Top pages where users left the website (exit pages)*
* How the users moved through the website

* Top external links clicked from the website*

* Top documents clicked from the website*

* Use of the accessibility settings buttons™

e Search Terms (Google and Agency Specific)*

*Covered in this presentation
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Behavior Reports

Google Analytics tracks all pages on the website and by default compiles them based on
pageviews. You can use filters and dimensions to modify the report to your needs.

. All accounts
Al Analytics Al wet

0

Search reports and help

2 AUDIENCE

>°  ACQUISITION

) BEHAVIOR
Overview

Behavior Flow

v Site Content
All Pages
Content Drilldown
Landing Pages
Exit Pages

»  Site Speed

>  Site Search

> Events

> Publisher

Experiments

[ CONVERSIONS

Introduction to Google Analytics

To view the page listing report, use the left side
navigation menu and go to:

Behavior —> Site Content —> All Pages

Pageviews v VS. Selectametric Day Week Month | &4 <%
@ Pageviews
50,000
W
Aug 8 Aug 15 Aug 22 Aug 29

Primary Dimension: Page Page Title  Other -

Secondary dimension ¥ | Sort Type: | Default ~ Q | advanced || @ | T | E T

Unique Pageviews  Avg. Time on Page
Page Pageviews ¥ Entrances Bounce Rate % Exit Page Value

936,272 705,515 00:02:39 466,005 4417% 49.77% $0.00

% of Total: 100.00% % of Total Avg for View: % of Total Avg for View: Avg for View: % of Total

(936272) | 100.00% (705515) 00:02:39 (0.00%) | 100.00% (466,005) 44.17% (0.00%) 49.77% (0.00%) |  0.00% ($0.00)

S N 360,974 (38.55%) 254,833 (3612%) 00:03:48 239,303 (5135%) 41.58% 49.96%  $0.00 (0.00%)
T 2. /Services/Jobs-and-Employment @ 34,050 (3.64%) 28798 (408%) 00:02:44 20,043 (430%) 14.72% 59.70% $0.00 (0.00%)
3. T ibli ffends gistry @ | 27,784 (2.97%) 17,507  (2.48%) 00:01:36 17,027 (3.65%) 22.10% 59.40% $0.00 (0.00%)

O 4 rmentoan Mg::c‘es d-Ag Dep g 20,753 (222%) 17,049 (2.42%) 00:02:49 2,252 (0.48%) 32.93% 46.94% $0.00 (0.00%)
O 5. /Government/Flag-Status & 13,109 (1.40%) 10,916 (1.55%) 00:01:20 7,939 (1.70%) 76.92% 68.66% $0.00 (0.00%)
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Behavior Reports
Landing Pages

Landing pages are the pages through which users entered the website. These can include
users who typed the URL directly into their browser, or who had the page bookmarked.

All accounts

ol Analytics i we To view the landing page listing report, use the

left side navigation menu and go to:

Jo

; Behavior —> Site Content —> Landing Pages
ACQUISITION
B0 BEHAVIOR Sessions = | V8. Selecta et bay | Weok | Montn | 24| %

30,000
Behavior Flow

» site content W
All Pages

N Aug 8 Aug 15 Aug 22 Aug 29
Content Drilldown >
Landing Pages Primary Dimension: Landing Page  Other ~
i Secondary dimension ~ | Sort Type:  Default ~ Q | advanced | | @ |Z | % T
Exit Pages
" Acquisition Behavior Conversions Goal 1: TakeTour ~
> Site Speed !
Landing Page
. % New Pages / . TakeTour (Goal  TakeTour (Goal
> Site Search T & Sessions  NewUsers BounceRate g igion  AVG-SeSSion e version | 1Completions) | TokeTour (Goal
Duration ) 1 Value)
> Events
469,674 46.84% 220,008 44.17% 1.99 00:02:41 0.00% 0 $0.00
»  Publisher % of Total: 100.00% | Avg for View. % of Total: | Avg for View. Avgfor | Avgfor View. Avg for View: % of Total % of Total
(469,674) 46.84% 100.00% 4417% | View:1.99 00:02:41 0.00% (0.00%) 0.00% (0) 0.00% ($0.00)
(0.00%) (220,008) (0.00%) (0.00%) (0.00%)
Experiments
1/ @ 239,303 (50.95%) 35.85% 85794 (39.00%) 41.85% 212 00:03:37 0.00% 0 (000%)  $0.00 (0.00%)
F CONVERSIONS 2. /Services/Jobs-and-Employment & = 20,043 (4.27%) 41.83% 8384 (381%) 15.08% 2.04 00:01:59 0.00% 0 (0.00%) $0.00 (0.00%)

| /Services/Public-Safety/Sex-Offe 17007 (3 6asy 69.88% 11898 (5.41%) 22.16% 1.81 00:01:08 0.00% 0 (000%  $0.00 (0.00%)
< nder-Registry
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Behavior Reports
Exit Pages

Exit pages are the pages in which the user exited the website from. These are quantified
by default in number of “Exits”.

All accounts

Al Analytics A wel To view the exit page listing report, use the left
QU seahroors anahep side navigation menu and go to:

2. AUDIENCE

Behavior —> Site Content —> Exit Pages

ACQUISITION

>
B0 BEHAVIOR

i Exits + |VS. Selectametric Day Week Month 24 o
Overview

® Exits

Behavior Flow
30,000

v Site Content
All Pages 15000

Content Drilldown

Aug 8 Aug 15 Aug 22 Aug 29

Landing Pages

Primary Dimension: Page

Exit Pages
Secondary dimension ~ | Sort Type: | Default ~ Q | advanced |E | @ T 1‘5“\'\
>  Site Speed
Page Exits & Pageviews % Exit
> Site Search
466,005 936,272 49.77%
SONE % of Total: 100.00% (466,005) % of Total: 100.00% (936,272) Avg for View: 49.77% (0.00%)
_ 1/ @ 180,339 (38.70%) 360,974 (38.55%) 49.96%
> Publisher
T) 2. /Services/Jobs-and-Employment @ 20,329 (4.36%) 34050 (2.64%) 59.70%
Experiments . . .
3. /Services/Public-Safety/Sex-Offender-Registry @ 16,504 (3.54%) 27,784 (2.97%) 59.40%
F CONVERSIONS oA epar d-Agencies/Depar @ 9,741 (2.09%) 20753 (222%) 46.94%
“] 5. /Government/Flag-Status @ 9,000 (1.93%) 13,109 (1.40%) 68.66%
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Behavior Reports

External Links

External Links are links to other state agencies or other outside websites and pages not
housed within your agency website.

Connecticut Interactive has created custom code to track external link clicks from each
agency website. External Links are classified as an “event” in Google Analytics and use

the event category “Outgoing Links”.

Total Events v | VS. Selecta metric Day Week Month 24 o%

® Total Events
20,000
10,000

Aug 8 Aug 15 Aug 22 Aug 29

Primary Dimension: Event Category Event Action  Event Label

Secondary dimension ¥ | Sort Type: | Default Q, | advance d H @[ ||
Total Events & Unique Events Event Value Avg. Value
410,232 367,962 0 0.00
% of Total: 100.00% (410,232) % of Total: 100.00% (367,962) % of Total: 0.00% (0) Avg for View: 0.00 (0.00%)

0O 1. | Outgoing Links 214,471 (52.28%) 194,605 (52.89%) 0 (0.00%) 0.00
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External Links

l All accounts
.l

Analytics  Ajl Wel

Jo

Search reports and help

AUDIENCE

ACQUISITION

@ ¥

BEHAVIOR

Overview

Behavior Flow
> Site Content
> Site Speed
> Site Search
v Events

Overview

Top Events

Pages

Events Flow
> Publisher

Experiments

CONVERSIONS

r

Introduction to Google Analytics

To view metrics on document clicks, use the left
side navigation menu and go to:

Behavior —> Events —> Top Events

Then, select the Event Category “Outgoing Links”.

Total Events v | VS. Selectametric Day Week Month 24 %

® Total Events
10,000
5,000

Aug8 Aug 15 Aug 22 Aug 29

Primary Dimension: Event Action  Event Label  Other =

Secondary dimension ~ | Sort Type: | Default ~ Q| advanced | B | @ =—‘1._ m

Unique Events Event Value

Event Action Total Events ¥ Avg. Value
214,471 194,605 0 0.00
% of Total: 52.28% % of Total: 52.89% % of Total: Avg for View:
(410232) (367,962) 0.00% (0) 0.00 (0.00%)
~ 1. https//wwwiobapscloud.com/CT/ 44,985 (097%) 38697 (1953%) 0 (0.00%) 0.00
[ 2. http/wwwjud.ctgov/ 13490 (6200 11200 (s50%) 0 (0.00%) 0.00

Jsheri "

o) & mpb//smn"z'ensmm/ca;;:gm;:ia‘:erphp 29tL2NhCF9tYWIuLnBocDIVZmZpY2UINTQINje= 11,488 (536%) | 10639 (547%) | 0 (0.00%) 0.00
~ 4 htp/wwwjud.ctgov/jud2 htm 9466 (441%) 8108 (117%) 0 (0.00%) 0.00
5. http://jud.ctgov/ 2932 (137%) | 2573 (1329 0 (0.00% 0.00
6. htto://connecticut us.iobs/index.asn 2715 (27 | 2408 (240 | 0 (0.00%) 0.00
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Behavior Reports
Document Clicks

Connecticut Interactive has created custom code to track document clicks from each
agency website. Document clicks are classified as an “event” in Google Analytics. These
are tracked by using the document extension as the identifier.

Documents that are being tracked include:
* PDFs

* Word Documents

e Excel Spreadsheets

e PowerPoint Presentations
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Behavior Reports
Document Clicks

l All accounts
N

Analytics Al Wel To view metrics on document clicks, use the left
side navigation menu and go to:

Jo

Search reports and help

Behavior —> Events —> Top Events

ACQUISITION

@ ¥

BEHAVIOR

Then, Filter for “Documents”.

Behavior Flow

> Site Content Total Events v | VS. Selectametric Day Week Month |24 <%
> Site Speed ® Total Events
3,000

> Site Search \

v Events "SDWW
Overview

Aug 8 Aug 15 Aug 22 Aug 29
Top Events
Primary Dimension: Event Category EventAction  Event Label
Pages Secondary dimension ¥ | Sort Type: | Default ~ Documents || advanced | BB ‘ © ‘ g% ‘ mm
Events Flow Event Category Total Events ' Unique Events Event Value Avg. Value
>  Publisher 20,936 19,298 0 0.00
% of Total: 5.10% (410232) % of Total: 5.24% (367,962) % of Total: 0.00% (0) Avg for View: 0.00 (0.00%)
Experiments (@] 1. PDF Documents 17,678 (84.44%) 16,556 (8579%) 0 (0.00%) 0.00
0O 2. Governor - PDF Documents 1,292 (6.17%) 1124 (582%) 0 (0.00%) 0.00
F CONVERSIONS ~) 3. Word Documents 1,167 (5.57%) 939 (4.87%) 0 (0.00%) 0.00
n 4. Lt Governor - PDF Documents 390 (1.86%) 344 (178%) 0 (0.00%) 0.00
< O 5. Excel Documents 227 (1.08%) 187 (0.97%) 0 (0.00%) 0.00
7] 6. PowerPoint Documents 118 (0.56%) 90 (0.47%) 0 (0.00%) 0.00
") 7. Governor - Word Documents 64 (0.31%) 58 (030%) 0 (0.00%) 0.00
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Behavior Reports
Document Clicks

The document URL will be EventAction

the “Event Action”

@ 1. https://portal.ct.gov/-/media/DOB/consumer_help_nonHTML/Statutebookletrev2016pdf.pdf?la=en
O 2. https:/portal.ct.gov/-/media/DOB/consumer_help_nonHTML/RentBrochureEnglishpdf.pdf?la=en
3. https:/portal.ct.gov/-/media/DOB/consumer_help_nonHTML/SDCompFormrev42017pdf.pdf?la=en

@ 4. https://portal.ct.gov/-/media/DOB/Rental-Security-Deposits/Previous-Interest-Rates.pdf?la=en

https://portal.ct.gov/-/media/DOB/Enforcement/Securities/2019-SBID/Soma-Equity-Partners-LP-
- * Stipulation.pdf?la=en

~ https://portal.ct.gov/-/media/DOB/Enforcement/Securities/2019-SBID/Voya-Financial-Advisors-Inc-2019-
- * Consent-Order.pdf?la=en

The page in which the document EvncLabl

was clicked from will be the

https://portal.ct.gov/DOB/Rental-Security-Deposits/Rental-Security-Deposits/Rental-Security-Deposits—
Information-for-Tenants-and-Landlords

“Event Label”

https://portal.ct.gov/DOB/Enforcement/Administrative-Orders-Index-Pages/Index--Administrative-Orders-
and-Settlements

3. https://portal.ct.gov/DOB/Consumer/Consumer-Complaints/Rental-Security-Deposit-Complaints

https://portal.ct.gov/DOB/Securities-Licensing/Advisers-State/Instructions-for-Investment-Adviser-
- *  Registration-in-Connecticut

5. https://portal.ct.gov/DOB/Financial-Institutions-Division/FID/Applications

https://portal.ct.gov/DOB/Rental-Security-Deposits/Rental-Security-Deposits/Connecticut-Deposit-Index-and-
Interest-Rates
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Behavior Reports
Accessibility Button Settings

Connecticut Interactive has created custom code to track the use of the accessibility
settings from each agency website. The accessibility settings are classified as an “event”
in Google Analytics. The settings buttons are located at the top right side of the header

bar.
U000 sonmmreme e
Settings Menu
| f;;'r v' ~ ; “ Language
The settings being tracked are:

Translate

* Overall use of the settings

High Contrast

* Font size increase or reset A Mo

* Use of the high contrast option M N

Disclaimer

* Use of the Google Translate option
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Accessibility Settings

l All accounts
N

Analytics  Ajl Wel

Jo

Search reports and help

o AUDIENCE

> ACQUISITION

ET]  BEHAVIOR
Overview

Behavior Flow
> Site Content
> Site Speed
> Site Search
v Events

Overview

Top Events

Pages

Events Flow
> Publisher

Experiments

CONVERSIONS

r

Introduction to Google Analytics

To view metrics on the accessibility settings, use
the left side navigation menu and go to:

Behavior —> Events —> Top Events

Then, Filter for ”Settings”.

Total Events ~ | VS. Selecta metric Day Week Month &4 <%

® Total Events

300

Aug 8 Aug 15 Aug 22 Aug 29

Primary Dimension: Event Category  Event Action  Event Label

Secondary dimension ~ ' Sort Type: | Default ~ Settings Q| advanced [ B \ el \ T \ i
Event Category Total Events & Unique Events Event Value Avg. Value

3,447 3,013 0 0.00

% of Total: 0.84% (410,232) % of Total: 0.82% (367,962) % of Total: 0.00% (0) Avg for View: 0.00 (0.00%)

[ 1. Settings Button 2,269 (65.83%) 2174 (7215%) 0 (0.00%) 0.00
7} 2. Settings Language 294 (8.53%) 193 (6.41%) 0 (000%) 0.00
3. Settings - Contrast 258 (7.48%) 70 (232%) 0 (0.00%) 0.00
7} 4. Settings - Exit 250 (7.25%) 240 (7.97%) 0 (000%) 0.00
@) 5. Settings - Translate 194 (5.63%) 182 (6.04%) 0 (0.00%) 0.00
6. Governor - Settings Button 55 (1.60%) 52 (1.73%) 0 (0.00%) 0.00
7)) 7. Settings Font Increase 34 (0.99%) 27 (090%) 0 (0.00%) 0.00

T

Connecticut
nteractive

AnNIC Company
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Behavior Reports
Search Terms: Agency vs Google

Agency Search comes from the search bar in the
left navigation menu of the website.

by Keyword o

Google Search comes from the search bar in
the header of the website.

~ Connecticut's Official
L.J0v

State Website Search Connecticut Government...
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Behavior Reports
Search Terms

l All accounts
N

Analytics Al Wel To view metrics on search terms, use the left side
navigation menu and go to:

Jo

Search reports and help

Behavior —> Events —> Top Events

ACQUISITION

@ ¥

BEHAVIOR

Then, Filter for ”Search”.

Behavior Flow

> Site Content

Total Events ¥ VS.  Select a metric Day Week Month 24 <%
> Site Speed
® Total Events
> Site Search 150
v Events 100
Overview 0
TOp EVentS Mar 17 Mar 18 Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 Mar 24 Mar 25 Mar 26
Pages Primary Dimension: Event Category ~Event Action  Event Label
Secondary dimension ¥ | Sort Type: | Default ‘ search Q  advanced ‘ B ‘ e =T |t ‘ Hill ‘
Events Flow
Event Category Total Events + Unique Events Event Value Avg. Value
> Publisher
685 0 0.00
. % of Total: 23.26% (3,483) % of Total: 22.73% (3,014) % of Total: 0.00% (0) Avg for View: 0.00 (0.00%)
Experiments
1. Agency Search Terms 564 (69.63%) 446 (6511%) 0 (0.00%) 0.00
F CONVERSIONS ) 2. Google Search Terms 246 (3037%) 239 (34.89%) 0 (0.00%) 0.00

Showrows: [ 10 4| Gotor[ 1| 1-20f2 | € >
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Behavior Reports
Search Terms

Event Action

Search Terms will be the ”"Event Action”.

1. security deposit

2. lynn Mckenna-krumins

If yOU See Sea rCh term ”U ndefined” thiS O 3. Pay on death for checking accounts
means the user did not type a SearCh ") 4. tenantbreaks lease
term, but did click the search button. ~ 5 adamwestphalen

O 6. Application fees
7. broker dealer supplement

8. CT-BOIA-1

Event Label

The Page in which the search term was
entered from will be the “Event Label” . .. oo

2. https://portal.ct.gov/DOB

3 https://portal.ct.gov/DOB/Enforcement/Administrative-Orders-Index-Pages/Index-—Administrative-Orders-and-
*  Settlements

4. https:/portal.ct.gov/DOB/About-DOB/Index-Pages/Verify-a-License
5. https:/portal.ct.gov/DOB/Consumer/Consumer-Complaints/Online-Complaint-Form

6 https://portal.ct.gov/DOB/Securities-Division-Administration/Securities-Division-Administration/Connecticut-
*  Department-of-Banking-Securities-and-Business-Investments-Division
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Google Analytics General Support

https://support.google.com/analytics

Glossary of Terms
https://support.google.com/analytics/topic/6083659?hl=en&ref topic=3544906

Audience Reports
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Contacts

For access to your website analytics contact DAS/Best:

DAS/BEST
pmqg@ct.gov
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