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1. Quy vi tén gi? a. b. _c.
(Tén) (Tén Lot Tat) (Ho)
2. Ngay hom nay (TT/NgNg/NNNN):................. / /
Céc cu hoi sau ddy 1a vé cac kho khan thong thuong vé tam Iy, hanh vi hofic ¢4 nhan. Céc kho khan ndy dugc ol ; .
xem la dang ké khi quy vi bi cac kho khan nay tir hai tuan tré lén’, khi van bi ﬁi b1 lai, khi vi thé ma quy vi khong | ¢ ‘g + Lz
chu toan dugc cac trach nhiém ctia minh, hodc khi quy vi cam thay khong thé tiép tuc duoc nira. Z <§ & g =
o0 = ep
x . s . . £ | 5F| 8| &
Sau moi cdu sau day, xin cho ching t6i biét quy vi bi kho khin nay 1an cudi cung 1a Iuc nao, bang cach tra 1oi E | S 8| =
(khoanh tron) vao thang trude (3), cach day 2-12 thang (2), cach day 1 nam trg 1én (1), hoac khong bao gio (0). 3 > 1110
IDScr 1. Khi nao 14 1an cubi cing quy vi bi céc khé khin dang ké... ‘
a) cé}m thay bﬂi hét strc quan bach, c6 doc, budn, kho, c;hén chuong, hodc tuyét vong vé tuong lai?........... 3 2 1 0
b)ve ngu, chang han nhu 4c mong, ngu khong yén giac hodc ngu gat trong ban ngay?............... e 32 1 0
c)cam thay hét strc lo au, hoi hdp, cang thang, s sét, s¢ hi, hot hoang hodc nhu thé diéu gi xau sap sira
XAY TAZ. ettt ettt ettt e sttt eh e bt eh e bt e bt eh ettt s et e b e e et e a e e a e eh e e bt e bt e h e e bt ekt e b bt ee e b e b et et e b et et et et enteneebe b e 32 1 0
d)khi 6 dicu gi 1am quy vi nh¢ lai qua khir, va quy vi tr¢ nén hét st chan chuong va buc tirc?............. 32 1 0
e)nghi dén viéc ket licu do1 mInh hOAC 1 SAL?.....cccviiieiiiiee e 3 2 1 0
EDScr 2. Khinao la lan cubi cung quy vi lam nhing diéu sau day tur hai lan tro 1én?...
a)Noi doi hac ltra gat dé c6 nhiling gi quy vi mudn hoac dé tranh phai [am viéc g1?......cccoveevviiinencncnne 32 1 0
b)Kho cht y 6 trudng, & s6 ho@ic 0 NhA?.......ooiii 3 2 1 0
¢)Kho lang nghe 161 giang hodc chi dan ¢ trudng, ¢ s6 hodc G nha?........ooooiiii 3 2 I 0
d)Hiep dap hodc de doa ngudi KhACT. ... 3 2 1 0
¢) Gy chuyén au da voi nguoi Khac?.........c.ocoeeeeee. s 3 2 1 0
f) Co go (bai bac) tién thua bang cach trd 1ai Chol tIEP?.......ccueiuirieieieeieeee e 3 2 1 0
SDScr 3. Khi ndo 1a 1an cubi cung. .. .
a)quy vi dung rugu hodc ma thy hang tudn?..............iii 32 1 0
b)quy vi ton nhicu thi gid d€ tim rugu hodc ma tiy, dung rugu hoidc ma tuy, hodc trai qua tac dung cua
ruou hodc ma tly (say, Kho chiu)?............ 32 1 0
c¢)quy vi tiép tuc dung rugu hodc ma tay du nhitng thir nay gay ra cac kho khan xa hoi, dwa dén au da,
hodc khi€n quy vi gap tré ngai voi nguoi khac?............... 32 1 0
d)viéc dung ruou hodc ma tily da khién quy vi phai tir bo, gidm bt hodc gap kho khan trong céc sinh
hoat quan trong ¢ s0, truong, nha hoac nhiing dip xa giao?.......................... seesestraninieniatiinanais 32 1 0
e)quy vi bi con ghicn hanh vi thi€u ruou hodc ma tiy nhu run tay, 6i mua, khé ngdi yén hodc ngu,
hodc quy vi dung rugu hodc ma tiy dé hét kho chiu hodc tranh bi con ghién hanh?....................... 3 2 1 0
CVScr 4. Khinao la lﬁn’cuéi cung quy vi ... i
a)c6 chuyén bat dong dén mure quy vi dy, chup hodc x6 nguoi Khac?............... 32 1 0
b)lay mon gi trong ctra tiém ma Khong tra tien?..............oooooiiiiiiiii 32 1 0
c)ban, phan phoi hodc gitip ché tao ma ty bat hop phap?................... 32 1 0
d)lai xe trong khi dang bi say ruou hodc ma tiy bat hop phap?................ 3 2 1 0
e)cO y lam hu hai hodc phé huy tai san khong phai cia minh?.................o 32 1 0
5. Quy vi c6 céc kho khin dang ké nao khéac vé tim 1y, hanh vi hodic c4 nhan ma quy vi mudn dugc diéu trj
hodc trg gitip hay khong ? (n€u c6, xin ghi dudi day) .........oooiiiiiiiii 1-C6 0-Khong
vl.
v2.
v3.

* This instrument is copyrighted by Chestnut Health Systems 2005. Use of this measure is allowed for anyone with an existing GAIN license.
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Tips for Administering the GAIN-SS Tool

Validity of clients’ answers is improved if clients understand the interview process and know how their information will be used.
Therefore, it is important to cover this material when introducing the GAIN-SS to the client.

Introduction

This instrument is designed to find out how you are doing in terms of your mental health and behaviour. It takes about 5
minutes to answer.

The information is private. It will be used only for your treatment and to help us evaluate our own services.

If you are not sure about an answer, please give us your best guess.

If you simply do not know the answer to a question, you can tell me and I’ll enter “DK” (Don’t Know) for that item.

You may refuse to answer any question, and I’ll enter “RF” (Refused) for the answer.
Please ask if you do not understand a question or a word. At the end of the interview I will check to make sure that
everything is complete, and I’ll answer any additional questions.

Do you have any questions before we begin?

Developing Personalized Anchors

Sometimes the client will be confused about the time period covered by the questions. One approach is to establish personalized
anchors to assist client memory. E.g.

Several questions will ask you about things that may have happened during the past month, 2 to 12 months ago, or more
than 12 months ago. To help you remember these time periods, please look at this calendar. (GIVE CALENDAR TO
CLIENT).

Do you recall anything that was going on about (DATE 30 DAYS AGO)? (PROBE FOR SPECIFIC EVENT)

. If the last time that something happened was since (NAME OF EVENT THAT WAS 30 DAYS AGO),
please answer, “Past month.”

Instructions for Administration of GAIN-SS

Start at the top of the first page and enter the client’s first name, middle initial, and last name in the designated fields (this
information will probably already be in the PARIS system).

Enter today’s date in the “Date Started” field in the PARIS GAIN-SS document. Be sure to use only numbers and the
dd/mm/yyyy format (as per PARIS standard).

Read the client education introductory paragraph (as above).

Read the first item, document the response, and continue in order.

Read each item carefully to avoid any misunderstanding. Be sure to follow the dotted line to the correct response choices.
Choose only 1 response and ensure that the responses are marked clearly. (On the computer version, make sure that you
choose the correct response).

If corrections are required on the paper form, cross out the original response and write the new response neatly.

Ask the client to answer as accurately as they can. If the client has trouble remembering the last time something happened,
ask them to give their best estimate.

Note: a definite response is required. Therefore, the client cannot answer a question with “Sometimes” or “Sort of” or
“Maybe.” If this happens, ask the client to choose the response that comes closest to how he or she feels.

If the client really cannot choose between the responses, doesn’t know the answer, or simply does not want to answer — leave
the response blank. The items are not considered in the computer scoring.

Remember to read the stem at the beginning of each section. (e.g., “When was the last time....”). You should also repeat it
before an item if you get interrupted and have to repeat or restart a question.

For item 5 (Do you have other significant psychological, behavioural, or personal problems that you want treatment for or
help with?), you can write “none” if applicable. The numbers v1, v2, and v3 are used for data entry purposes — if you have a
long response, it’s okay to use all 3 lines for 1 answer. Note: this question is from the client’s perspective.

Tell the client to feel free to ask if they do not understand a question or word.

Please check the form before the client leaves to make sure that everything is complete.

* This instrument is copyrighted by Chestnut Health Systems 2005. Use of this measure is allowed for anyone with an existing GAIN license.



